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Program Summary
• The Glebe’s $25 Million Expansion Program Campaign was a major success in 

terms of market reach, messaging, and use of multi-media platforms. 

• Leading media outlets in, and well beyond, the Daleville market (Greater Roanoke 
region)—and many smaller, rural outlets—carried the story.

• Coverage featured outstanding graphics and on camera interviews with local 
Glebe leadership (Shelli Schinkus) and LifeSpire leadership (Peter Robinson.)

• A large percentage of local market consumers saw the message more than once,  
including those who saw it on Facebook and YouTube.

• A large quantity of quality information about the expansion was posted online by 
the media along with key photos. This will boost SEO significantly for better 
organic search rankings.

• Two leading senior living industry pubs also carried positive stories and graphics



Program News Assets

A variety of news assets were prepared for a multi-step media distribution 
and story pitching campaign. Executive staff for The Glebe and LifeSpire 
Corporate provided excellent background information and story 
refinement—along with a wide array of exceptionally strong photos and 
renderings. The quality and quantity of these materials fueled a robust story 
pitching process, resulting in an overwhelming response by the local media.



News Package: Groundbreaking on Cottages
A concise but informative 
media alert announcing the 
upcoming Groundbreaking 
Event was sent to area media. 
A second page to the alert 
offered the speaking agenda 
and a map to the event.



News Package: Post-Event Groundbreaking
Following the onsite 
Groundbreaking, a 
Post-Event news 
release was sent to 
media. Glebe and 
LIfeSpire staff who 
were onsite provided 
quality photos and 
caption support.



News Packages
A general release was 
sent out with the Post-
Event release offering 
details on the entire 
expansion program. 
This release was 
picked up widely and 
served as a bedrock 
messaging platform for 
the entire campaign.



News Packages - Graphics
The Glebe Expansion News 
Package included a very robust 
set of graphics,  provided by the 
Lifespire Director of Marketing. 
These were widely used by all 
the media and presented a very 
attractive senior community 
that’s committed to serving 
residents, and the larger 
community, via innovative 
expansion. These high-quality 
renderings appeared repeatedly 
across all types of media run. 



Analysis

Total program reach: 450K-plus total audience

Saturation:  Estimated that the messaging was encountered
                      more than once by 25-30 % of total audience

Estimated *AVE: $35K-42K 

*Ad Equivalency Value



Coverage Samples



Television
TV Coverage for The Glebe Groundbreaking was extraordinary as virtually every TV 
outlet in the market covered the event. Three stations made onside visits and 
performed executive interviews. Three of them also carried extensive online 
coverage, which will remain online (including TV video) indefinitely. This resulted in 
high saturation for several counties around The Glebe. Executive messaging 
provided during interviews was superb and fully aligned with message points.



This station served up a 
wealth of info and visuals to 
its huge audience. Chief 
Marketing Officer Peter 
Robinson provided strong and 
visionary language during his 
interview.

https://tinyurl.com/WDBJTV

https://tinyurl.com/WDBJTV


Strong signage on backdrops 
supported Glebe branding. 
The story also show strong 
local involvement in the 
event.

Continued.



TV Story

Marketing & Sales Director Shelli Schinkus delivered strong and 
precise messaging in her interview with WFXR. Additional 
expansion elements were also previewed.

https://tinyurl.com/XFXR-TV-Glebe

https://tinyurl.com/XFXR-TV-Glebe


Online Story WFXR also provided strong online coverage, 
including powerful visuals and a playable video 
of the TV story.



More great branding in this TV 
Story, including a powerful narrative 
by Shelli Schinkus (her second 
interview.)

https://tinyurl.com/WSLSTV

https://tinyurl.com/WSLSTV


WSET-TV provided extensive online coverage at their website.



WSET-TV provided a major graphical review of core photography..



Newspaper



The Fincastle Herald carried much of the release and a stunning photo 
of the actual groundbreaking event.



The Bedford Bulletin ran a large section of the release and also a 
rendering of the Cottages. The Bulletin also provided duplicate story 
pick-up in the Galax Gazette. 



Galax  Online Version

Both the Galax Gazette and The Declaration receive stories 
from the Bedford Bulletin but both serve their own readership. 
The Galax paper usually runs its news items in an E-edition as 
well, although no sample of it is available. Directly below is a 
promo for the story inside the publications.



Senior Industry 
Publications

Coverage of this kind is valuable in terms of attracting 
investment and also serves to boost recruitment within 
the industry for high-skill positions.



Promo listings 
of news stories 
which include 
The Summit

<

>

EFA showcases the highest standards in senior 
community design and construction. 



This story conveyed the 
core message point, that 
the LifeSpire brand is 
expanding.  This was  
followed by other key 
information—in perhaps 
the most widely read 
publication in the senior 
living industry.



Social Media

One of the best ways to boost your social media by inserting 
third-party new stories. These assets imply third-party 
endorsement for your brand and build credibility in your 
Facebook audience base. LifeSpire staff has skillfully 
repurposed the Expansion news coverage to extend reach 
and increase impact of the campaign program investment.



The Glebe social media

The Glebe Groundbreaking news coverage was 
effectively extended via the The Glebe’s 
Facebook page. This story in the Fincastle Herald 
was reposted to the Glebe Facebook page.



https://www.youtube.com/watch?v=aIIDKda2_mQ

Several of the TV stations who 
covered the Groundbreaking shared 
it on their websites and also on the 
YouTube where it can viewed as 
well. One TV outlet has 92.4K 
followers.

https://www.youtube.com/watch?v=aIIDKda2_mQ


PR Campaign Recap
• The Glebe Groundbreaking and Expansion Campaign got off to an excellent start 

with this initial announcement and news initiative.  The program yielded extensive 
high-value exposure in the market area, with a total area reach of 450K-plus persons.

• The media relations outreach has developed a range of solid news contacts who are 
clearly interested in covering The Glebe. The way is paved for effective, ongoing 
media coverage.  

• Much of the coverage assets are in online form and so will be available to influence 
the market for years to come.  They will also fuel improved SEO for The Glebe as 
searchable, online content well into the future.

• This program yielded excellent ROI on PR dollars spent as it yielded a conservative 
estimated Advertising Equivalency Value (AVE) of $35,500+.  This is based on 
historical media costs previously derived for this area and coverage for this 
campaign.



Thank You!

This concludes your PR Campaign Report. Please bring 
any comments or questions to the attention of Bill 
Pemberton at wm.Pemberton@outlook.com, or call 
469-763-2197.

mailto:wm.Pemberton@outlook.com

